STATEMENT

These applications are being submitted as part of the new advertising contract let by SYPTE (now the South Yorkshire Mayoral Combined Authority) on all the Bus Shelters operated by themselves in the Barnsley, Doncaster, Rotherham and Sheffield areas and awarded to Alight Media Ltd.
Phase 2 now aims to replace a number of existing backlit paper panels on existing shelters and upgrade non advertising shelter with new digital advertising panels. All Shelters will be upgraded to new shelters which will improve the waiting experience of the members of the public and further advance the program of upgrading shelters across the region at no cost to the Mayoral Combined Authority.
The digital panels will be static and have no movement but will have sequential movement (less than 0.01 seconds) to accommodate the display of up to 6 different advertisements. Each display will display for a minimum of 10 seconds, therefore 6 displays e minute. There is also the ability to display urgent public message’s such as missing children, terrorist alerts etc. 
This will reduce the number visits currently made fortnightly to change the poster and will reduce the CO2 emissions from the vehicles, the paper used for the production of the posters.
This new contract between Alight Media and SYPTE will also bring benefits to the local transport system in terms of funding and new Bus Shelters.
As previously mentioned, these digital advertising panels are replacing existing advertising panels on existing bus shelters that have been in situ for over 20 years. Some of the panels have been removed by the previous contractor at the end of their contract.
Means of illumination 
1.1 The proposed digital displays would be liquid crystal display (LCD) digital panels.  This panel type represents the latest technology for outdoor signage applications and, accordingly, displays of this kind are increasingly common in large urban areas across the UK, in centres of activity and/or alongside main movement corridors.  There are in the region of 4,000 such street furniture digital advertising displays across the UK. 
 1.2 The proposed digital panels would display static advertising images in sequence, changing no more frequently than every 10 seconds, the change is instantaneous (0.01 sec). [image: ]
1.3  Illumination of the proposed digital displays is controlled by light sensor which monitors ambient light.  During periods of darkness, the displays’ illumination would be restricted to a maximum brightness of 284cd/m², which is within the levels recommended by the Institute of Lighting Professionals1.  The displays would never therefore appear overly bright or cause glare.
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No special visual effects of any kind shall be permitted during the time that any   message is displayed. The displayed image shall not include animated, flashing,   scrolling, intermittent or video elements. No visual effec ts shall accompany the   transition between successive messages and the change shall be instantaneous   (0.1 seconds or less). The replacement image shall not incorporate any fading,   swiping or other animated transition. The display shall not include the seque ncing of   messages relating to the same product. The minimum time between successive   displayed images shall be ten seconds and the display shall include a mechanism to   freeze the image in the event of a malfunction.  


