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1.0 Infroduction

This Design and Access Statement has been prepared by The Harris Partnership Lid (Architects) on behalf of Quora Ltd and Aldi Stores Lid.

The requirement for Design and Access Statements has arisen in response to the need to promote better quality and more sustainable
design in development — an objective embedded in successive national planning policy guidance and confirmed in the National Planning
Policy Framework [NPPF) published March 2012.

The proposal comprises:-

« Retail foodstore with adjacent residential plot.

* Associated parking facilities comprising of 102 total spaces. The foodstore is to include éno. disabled, and 7no. parent and child
spaces, 2 ho. motorcycle spaces and 10 no cycle spaces.

s Access pedestrian routes and servicing.

s Structured landscaping.

This statement takes account of advice and particularly the Communities and Local Government “Guidance on information requirements
and validation” published in March 2010 it addresses amount, layout, scale, landscaping and appearance in terms of design with brief
comments on use, which is addressed in mere detail in the Planning Statement and Retail Assessment prepared by Planning Potential,

It provides informaticn on;:

» The site and its surroundings.

» The applicaticn proposals.

» Design principles adopted in the scheme.,
+ Sustainability

It then appraises the design of the development scheme in the context of the site and its surrcundings and concludes that the design is
appropriate in this context such that a grant of planning permission on design grounds is appropriate. It goes on to address broad access
issues.

The statement is to be read in conjunction with all other supporting information, reports and studies as required to form this full planning
application.



2.0 The Clients

Quora Developments.

Quora Developments acquires land, promotes its development and
delivers its regeneration to provide retail and mixed use developments
for the relevant local community to be proud of.

By meefing the needs of business and local communities we create
opportunities for companies and individuals in those communities and
ensure the enhancement of the local environment, engendering civic
pride and economic activity.

Quora specialise in retail and mixed use development solutions in fown
cenfre, local centfre and out of centre locations, working with local
statutory bodies and the major food retail operators together with
leading operators from other commercial and retail based operations.

The promotion and progression of retail led mixed use developments
requires a particular skill set and experience to ensure successful
outcomes - Quora demonstrably maintain such skills and experience.

Aldi Stores Ltd

Aldi is one of the World's largest privately owned companies with over
7,000 stores across Europe, North America and Australia and we are
proud fo count ourselves amongst the leading global retailers.

Aldi opened its first stores in the UK in 1990 and cumrenily operate over
500 stores across the Country. The Company's corporate office is based
in Atherstone in the Midlands although Regional Offices and distribution
centres exist in Atherstone, Chelmsford, Darlington, Dublin, Middleton,
Neston, Swindon and Bathgate.




The Darlington Regional Office opened in 1991 and covers the
geographical core of North East England, split into two areas North and
South Darlington. There are currently 40 stores operating in the South
Darlington Region.

Aldi is able to achieve lower prices through an exiraordinarily efficient
operation, from the sourcing of its products, to the retail experience in
store. In an Aldi store, you will not find 100's of versions of the same thing.
Aldi focuses on quality rather than quantity; stocking a range of
groceries that includes everything shoppers need, every day of the
week. This allows Aldi to get the lowest prices from suppliers - then pass
on the savings fo customers with quantity discounts.

As a food store with predominaiely own labelled brands, Aldi wouid not
compete directly with existing businesses within Goldthorpe. For
instance it does not have an in store baker, butcher, fishmonger or café
and does not sell nafional newspapers, magazines, cigarettes or lottery
fickets. This, therefore, allows local businesses to flourish as customers link
rips with the Aldi store and other local shops.

Aldi stores and its discount operation dre established and widely
recognised within the UK. However, to address the dynamic nature of
retaling and changing expectations of customers, the Company
continually reviews iis property porifolic and store operafional
requirements,

Aldi has developed a number of stores in line with this approach, and
the proposed design for Goldthorpe includes the very latest design
features, resulting in a high-quality and modern facility for the area.



3.0 Design Policy and Guidance

Good quality design is an integral part of sustainable development and high-quality design in the built environment is clearly stated
throughout the Nationa! Planning Policy Framewaork (NPPF) (2012) and National Planning Policy Guidance [NPPG) (2014). Paragraph 56 of
the NFPPF states that "good design is a key aspect of sustainable development, is indivisible from good planning, and should contribute
positively 1o making places better for people”.

Tne NPPF aims to secure high quality design and a good standard of amenity for all existing and future occupants of land and buildings.
Design is a key consideration in the determination of applications for development whereby proposals should secure a high guality
inclusive design. The application conforms to the principles of the NPPF and NPPG in that the proposal seeks to promote development in a
sustainable location within Goldthorpe. The development of this site will serve an extensive residential population and promote increased
choice and competition within Goldtherpe. The residential element represents windfall residential development in a sustainable location.

The current development plan for Barnsley is the UDP adopted in 2000. A number of the UDP policies have been saved whilst the Local
Development Framework is prepared.

Policy BES 'Improving Existing Areas of Poorer Quality Built Environment’ seeks to enhance the environmental quality of existing housing,
commercial and industrial areas. Therefore the development of the site for an Aldi foodstore and residential development would
conftribute to the regeneration of Goldthorpe.

Adopted in September 2011, the Barnsley Core Strategy provides a spatial strategy for the future development of Barnsley up to the year
2026. Policy CSP 29 'Design’, supersedes UDP policy BE4 'Design’ and expects nigh qualily development that respects, takes advantage of
and enhances the surmounding areas. Development should:

. coniribuie to place making and be of a high quality, ithat contributes to a healthy, safe and sustainable environment;

) help to transform the character of physical environments that have become run down and are lacking in distinctiveness

. enable ali peopie to gain access safely and conveniently, providing, in particular, for the needs of families and children,
and of disabled people and older people contribute towards creating attractive, sustainable and successful
neighbourhoods.

Policy CSP 1 'Climate Change' seeks development to reduce and mifigate the impact of growth on the environment and carbon
emissions. Developments must increase the efficient use of resources through sustainable construction techniques and use renewable
energy.



Policy CSF 2 'Sustainable Construction’ requires all non-residential development o achieve at least BREEAM standard of 'very geood' or
equivalent. All new dwellings are expected fo achieve at least a ievel 4 rating under the Code for Sustainable Homes or equivalent.

Policy CSP 3 ‘Sustainable Drainage Systems {SUDS)' requires all develcpments to use Sustainable drainage systems (SUDS).

The emerging 'Development Sites and Places’ document will identify sites fo deliver the Council's spatial strategy and economic pricrities,
It has previously been released for consultation in 2012 and consultation on the draft document is expecied in September 2014, The
fimeframe for submission is November 2015 with adoption Spring 2014.

Policy MU1 '‘Mixed Use’ states that mixed use developments are acceptable, where they are well designed and planned in g
coemprehensive and co-ordinated way.

The Council have a number of SPDs that relate 1o residential development and applications affecting residential dwellings. The ‘Residential
Amenity and the Siting of Buildings’ SPD sets out the design principles that will apply te applications for non-residential buildings in proximity
to existing residenfial properties,

‘Designing new housing development’ SPD setfs out the design principles that will apply to new housing development.

The ‘Open space provision on new housing developments’ SPD provides guidance on what wil be expected in terms of open space
provision for new residential developments. A general requirement of a minimum of 15% of the gross site area of new housing
development must be open space of a type appropriate to the character of the site, its location and the layout and nature of the new
housing and adjeining land uses. This policy is applicable to the site as it is capable of delivering 20 or more dwellings including flats.

The applicant has addressed design criteric and where possicle believes that the proposals provides an attractive sustainable
development in an accessible location within Goldthorpe. The development will support the Aldi distribution centre, generating additional
jobs and wealth creation at Goldthorpe. These issues are all addressed within this statement as well as the Planning and Retail Statement
and Transport Assessment,



4.0 Site and Surroundings

The total development site extends 1o 19,425sgm (4.80 acres) with Aldi taking 8,053sgm {1.97 acres) and the residential site comprising of
11,372sgm (2.81 acres). The site is located in Highgate, Goldthorpe on the A635 Dearne Valley Parkway at the junction with Barnsley Road
immediately 1o the south.

The site falls within the historic medieval farming village of Highgate, Goldthorpe which has a large local population of over 6,000 living
within walking distance of the site.

The site has been marketed for redevelopment for several years and has stood vacant during this time period offering no contribution to
the local street scene in this key location.

The proposal will enable the investment that is required to redevelop the site improving the visual appearance of the overall site and
providing substantial investment in the area and job opportunities.

Overdll the site rises approx. 7.25m from the western boundary to the eastern boundary. The proposed foodstore site rises 4.97m across the
site from Deame Valley Parkway {A635) to Barnsley Road, and a 5.19m rise across the proposed residential site.

The east of the site is bound by a residential development off Holly Grove, with Highgate Primary Scheol beyond and further residential
properties and Goldthorpe Railway Station beyond this.

The south of the site is bound by Barnsley Road with agricultural land opposite and Goldthorpe Industrial Estate beyond this.
The west of the site is bound by Holly Grove roundabout with agricultural land beyond.

The north of the site is bound by Dearne Valley Parkway (A635) with predominately agricultural land with residential properties beyond this.
Fields End Business Park and Highgate Greyhound Stadium can be located the north east of the site.

An existing well established infrastructure and fransport links to the kocal area exist around the site with bus stops located very close to the
site along Barnsley Road which is also in easy walking distiance of nearby residential streets.
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5.0 Site Context

View looking down Barnsley Road

View of site looking to east boundary

View looking up Barnsley Road

Looking across the site from Dearne Valley
Parkway A635

View looking down Dearne Valley Parkway
A635 towards Hollygrove Roundabout



5.0 Site Context

Adjacent residential properties east of the
site

Goldthorpe Industrial Estate

Hollygrove roundabout looking north
towards agricultural land

Fields End Business Park office building

Fields End Business Park



6.0 Pre-Application Discussions

Prior 1o subbmission of this Planning Application, pre-application consultations were held with Planning Authority representafives to discuss
the development of the scheme and the impact upon the local area. A newsletier was also distributed to the local area o allow local
residents to voice their opinions and/or concerns regarding the proposed foodstore and mixed use retail unit.

Planning Authority

Planning meeting 10" December 2013

A pre-application meeting was held with:

Barnsley Council, Kieran Dunn, Planning officer, Nick King, Urban Design, Barbara Wilson, Highways officer.

Development Team, James Poskitt, GMI Group. Nic Morgan, Quora Developments, Mark Taylor, Aldi Stores, Nicholas Charlesworth, The
Hariis Partnership, Chris Smith, Transport Potential and Claire Temple of Planning Potential,

The background of the site was discussed and the initial design proposals tabled which included discussions relating to Highways, Policy
and design.

Councillor meeting 14th July 2014

A presentation of the Aldi scheme was made to Goldthorpe counciliars prior to the public consultation by Mark Taylor of Aldi Stores and
Claire Temple of Planning Potential.

Public Consultation

A newsletter with response cards was posted prior to the public consuttation to 1800 people that live in the local vicinity of the site, the
purpose of the postal consultation was to interact with the local residents, offering them the opportunity to learn more about Aldi and
invite them to the public consultation, or provide a response via the reply cards if they could nof attend the public consuitation.



AA Public exhibition was held on 21st

JUlY 2014. ‘1 An exciting regeneration and [FE What to expect from an
nent opportunity for i The Proposal, Form and Scale o
212 Barnsley Road, Goldthorpe [ | jmom g Aldi store

The purpose of the public presentation
was to interact with the local residents,
offering them the opportunity to learn
more about Aldi and the benefits a new
store would bring to the area and to
gauge the response of the local residents
to the infroduction of a new store.

The findings from the public exhibition
will be presented in the Statement of
Community Involvement,

for coming
se keep in touch!




4.1 Design Development

Following the initial design meeting with the planning department various options were tabled and discussed, the councils preference was
to have an Aldi Store facing the roundabout to create a Gateway site softened by extensive landscaping with residential behind adjacent
the existing residential on Holly Grove.

Sketch 01 Sketch 02 Sketch 03




7.0 The Process and Design Principles

General Design Principles

The foliowing key design principles for the devetopment of the site have been idenified from the detailed assessment of The site and
surroundings, an evaluation of issues and opportunities, a consideration of planning pclicies and initiatives and LA guidelines which have
informed the develcpment.

To create a modern, well positioned and exciting addifion to the local area.

To create a sensitive contemperary design that respects the materials and detailing and essential qualities of Goldthorpe.

To visually enhance the areq by redeveloping a vacant development site.

To enhance the street scene along Barnsley Road to create a strong urban space without impacting on adjacent properties.
The creation of strong pedestrian routes through the site from the surrounding area and retain local routes.

To complement existing landscaping and add new landscaping where needed to complement the overall design.

To create a safe and convenient vehicular and service access to the site.

To create job opportunities for the local area employing local contractors and labour during the censtruction of the store, creating
between 35-40 Jobs for local people within the store plus addition employment for maintenance, window cleaning efc



8.0 The Scheme

8.1 Use

The development proposes a single storey Aldi foadstore unit 1o the front of the site with car parking. servicing and landscaping within the
district of Goldthorpe 1o support the local residential community and integrate with the existing shopping facilities nearby the site and
provide employment use 1o serve the areq.

The remaining plot of land adjacent to the site will be dedicated for a residential development. The proposal is to develop the site for 2/ 3
& 3/ 4 bedroom houses. Each home will be provided with on-plot parking and/or garages and private garden space.

The site is in a prominent position off Barnsley Road in an area of predominately agricultural land, residential properties and industrial uses.

The site also benefits from an accessible location and provides a suitable opportunity for retail led regeneration to serve the local
community. The site is ideally located to serve the needs of residents of Goldthorpe within a walking catchment which will enhance the
local area.

8.2 Amount

An Aldi store is a modest scale supermarket often fulfiling a neighbourhcod shopping role as well as attracting customers from the
surrounding ared. Aldi's customers generally use other shops and stores as well as Aldi in order to fulfil their grocery shopping and local
service needs. Aldiis, therefore, complementary to the existing pattern of trading both in existing local/town centre shopping areas and
targer out of centre stores.

The proposal is to form an Aldi foodstore with a nett useable sales area of 1108sqg.m, 1254sg.m gross with additional storage. staff and
office facilities of 443sq.m, totalling 17C05sg.m gross internal area (17463sq.m gross external area). The scheme provides a total of 102 no.
customer and staff car parking spaces including éno. disakled, 7no. parent and child spaces, 2no. motorcycle spaces and 10 no. cycle
SpAces.

The residential site area is 2.81acres (1.14 Hectares) this would equate to a housing density approx. 28-35 units to the site.

The accommodation has been located across the site o make best use of the existing level changes, and the scale of the development is
a response to the surrounding context, providing local shepping facilities and job opportunities in the area.



8.3 Layout
The proposed site layout has been intormed by the design parameters that exist on and arcund the site which include:
« Site access.
. Exisﬁng‘londscope.
v Sitelevels.
» Location of adjacent properties.
» The way in which the public can approach the site on foot, by bicycle and by car
» Ease of servicing for Aldi's operational needs and format.

The above points have been taken on board in the overall layout by positioning the store to the east boundary fronting onto Barnsley
Road for the following reasons.

The positon and level of the building aids in creating a key gateway into Highgate, Goldthorpe whilst shielding and protecting the
residential development site adjacent, from the main car park area and HGV loading whilst maintaining an acfive frontage to Barnsley
Road and Holly Grove Roundabout. A proposed 3m acoustic fence (location thc) will also be put in place in order to shield the servicing
area and noise from the residential properties.

The store location shields and protects the residential development site adjacent, from the main car park area and HGV loading whilst
maintaining an active frontage to Barnsley Road and Holly Grove Roundabout. A proposed 3m acoustic fence (location the) will also be
putin place in order to shield the servicing area and noise from the residential properties.

The building position works with the existing site levels to sit at the higher end of the site whilst also allowing access off Barnsley Road 1o be
positioned at the higher end to allow a gentle slope down into the site whilst allowing access to the residential plot just off the site access
road. '

The remodeling of the site levels means the development is kept at a low level s as not to impact on the residentiatl properties to the eqst
boundary.

Formation of additional landscape, including a proposed bund to the east of the site, allows for adjustment to the levels between the
adjoining land on the boundary.



The main shopfront glazing of the building faces the south of the site fo allow the creation of an acftive street frontfage as you approach
the site from Barnsley Road.

The positioning of the building also allows ample space for parking to the west of the site making it visible and easily accessed from the
Dearne Valley Parkway (A635) and Barnsley Road.

The warehousing element of the scheme has been located to face the west boundary to create a buffer between the car park and sales
area and to face away from the residential units adjacent.

The layout of the site allows for extensive landscape around the perimeter of the site to soften the edges and create a buffer between the
building and surrounding boundaries.

Servicing will be located north of the site to maintain visual amenity to the area, away from the main store entrance and thus away from
customers.

The layout of the proposed development should take into account safe and convenient access to the highway and should not generate
problems in principle of privacy or overlooking of immediate neighbours. This development achieves all these points.



Site plan in wider context




Site plan



8.4 Form, Scale

An Aldi store is a modest scale supermarket that provides a limited product range. The total range of products is approximately 1,200 lines.
This is limited in comparison to other grocery stores and supermarkets which carry between 2,500 and 40,000 product lines, with superstores
carrying up to 60,000 lines.

The layout of an Aldi store is eminently practical. Its design reflects the Company phitosophy of offering unrivalled value for money through
cost effective management. There is no unnecessary expenditure on elaborate shop fiftings, with the resultant savings being reflected in
low prices. Merchandise is sensibly displayed in specially designed cases to eliminate stocking time and dllow easy and efficient re-
stocking. Aldi make encormous efficiency gains in this area and pass the savings directly to the cusiomer.

The scale of the proposed store has been driven by the objective to address local need and meet customer expectations. In design terms
the relationship of the site and the new store within its setting of the conservation area is an important guiding consideration.
The buildings in the immediate vicinify of the site are predominantly residential in scale; one/two sforeys in height with tiled pitched roofs.

Taking this intc account, the proposal is to provide a building of scale and massing which has no adverse impact upon the locality. The
general reference to the scale of the new foodstore proposal will effectively be 2/3 stories in height {7.8m/5.2m), a similar height to
residential properties of Holly Grove and other surrounding properties in the vicinity. The form of the blade is to create a contemporary
design that is complementary to the area.

The blade reof design allows more height around the entfrances to signify the main building frontage and create more impact when
approaching the stores. This also allows the building to sit softly and comfortable into its surroundings whilst minimising impact on existing
landscaping and surrounding trees.



8.5 Appearance

The properties in the immediate area of the site vary in quality and materials the newest developments are simple in overall design using a
palate of predeminantly brick, render and filed roofs. The industrial & commercial buildings tewards the north east and south of the site are
a mixture of brick, and metal cladding with filed and metal roofs.

With this in mind, the overall design of the proposal has been developed in a contemporary modern style with elements of traditional
modelling to work with local vernacular and immediate context.

The main elements of the Aldi building include the use of white and anthracite horizonial cladding panels and a feature frame of
terracotta rain screen cladding, with a contrasting low level brick plinth o match the existing character of the area. High level glazing will
flood light over the top of the sales layout in a ribbon arangement along the long elevation facing Deamne Valley Parkway and Holly
Grove Roundabout. These elements will work alongside the softer landscaped elements around the boundary edge to provide a more
complemeniary proposal for the site whilst the brick detailing references the surrounding residential properties within the vicinity.

The contemporary feel to the Aldi store is created by using large elements of shopfront glazing together with an oversailing glass canopy
line which signifies the stores entrances and the primary elevations from which the public shall approach the site facing Deamne Valiey
Parkway, Holly Grove Roundabout and Barnsley Road.

The blade roof design allows the store 1o sit comfortably on the sioped site; guiding and inviting the public into the store on the principle
Barnstey Road and Dearne Valley Parkway eievations, whilst giving a harmonious tink with the existing gradient of the site. With the blade
faling towards the easi perimeter of the site it creates a strong frontage to the main car park viewed from Dearne Valley Parkway, Holly
Grove roundabout and Barnsley Road, whilst allowing the store to sit soffly and comfortable into ifs surroundings. The nature of the store
and its operation in terms of use means that ihe rear elevation is relafively blank in appearance. In terms of modelling, the appearance
has been broken up using contrasting but complimentary materials and landscaping to soften this elevation fo the adjoining residential
properties.
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Elevations in Context
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8.6 Access

The proposed mdin vehicular access to the site is off Barnsley Road which ensures clear access to the development for customers and for
efficient servicing; the scheme will also incorporate pedesirian iinks from and across Barnsley Road and the public footpath along the
south boundary thus connecting the fcodstare to the existing public footpaths around the site,

The design has created an open site when viewed from Dearne Valley Parkway, Holly Grove roundabout and Barnstey Road to allow ease
of access and natural policing to the car park areaq, whilst using the building o buffer residential properiies on the east boundary.

The proposal will be fully DDA compliant with a level access threshold to the store entrance with gently graded levels throughout the site to
create free flowing movement. Pedestrian links are also included into the site to the store entrance. Confrasting tactile paving and
dropped kerbs will be provided to the road crossing points giving safe access.

In accordance with current DDA standards, there is provision for 6 ne. disabled parking spaces. The spaces will be 6m by 3.6m and level
with footpaths. Disabled parking and parent and child spaces are easily accessible located adjacent to the store enfrance together with
a dedicated area for 2no motorcycles and cyclist visitors into the site, creating 10 cycle spaces. The general car parking spaces will be 5m
by 2.5m providing a more generous size to ease parking.

High levels of fransparency and visibility will be the approach for the new development with suitable directional signage provided to the
site informing visitors of the location of disabled and parent & child parking spaces. External areas will be suitably illuminated.

The foodstore will be serviced from the new access off Barnsley Road which will also create a separate access off the access road for the
residential plot,

Servicing to the Aldi will run through the car park to the side of the store adjacent the northern boundary. A small path runs around the
back of the foodstore 1o permit fire escape access from the staff and warehouse areas to a place of safety.

Aldi operates a unique delivery system from a dedicated transport fleet. The company operates a closely managed servicing
arrangement for each store with one arficulated vehicle delivery per day of mixed goods. The delivery is assembled at the centralised
distribution depot in Darlington. In addition, there are two local fresh bread and milk deliveries made by small vans.

Stores are constructed with @ dedicated internal storage area, delivery ramp, sheltered canopy and dock leveller system. This enables
drivers te unload products without any external activity such as forklift trucks, cages or scissor lifts. This system reduces potential noise and
therefore does not give rise o harmful effects on residential amenity.

The site is easily accessible by public transport with existing bus stops within close walking distance of the site along Barnsley Road.



Pedestrian & vehicular access routes
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8.7 Landscaping and Boundary Treatment

The proposed landscape scheme has been developed to create a pleasant kandscape setting which compliments the proposed
architecture and maximises the effective integration of the built form within the surrounding environment. The landscape will consist of
ornamental shrub and tree planting to create a soft reatment ic the sites boundaries and provide landscape areas around the perimeter
of the car park.

A mix of predominantly low to medium height shrub species will provide a stfrong and bold planting statement to the northern, western and
southern boundaries of the site which will help to soften the visual impact of the new development whilst still allowing visual permeability
through to the building from the surrounding Deane Valley Parkway and Barnsley Road. The planting bed o the eastern boundary will
contain more medium to farge height species tc provide a strong buffer at the back of the store. Tree planting has been incorporated
around the entire perimeter of the store o further soffen the views into the site and to add a sense of height and maturity o the scheme.
Large areas of wildflower planting have been incorporated within the northem, western and southern boundaries of the site to break up
the mass of planting and to add an important ecological element io the scheme.

The general planting design is to be formal and ornamental in character with the simple paletie of shrubs arranged in groups to give a
striking effect which will be easy 16 maintain. Species within the shrub mixes will be selected based on their suitability to the site, resilience,
performance and seasonal interest.



PLANTING SCHEDULE

Name

Ornamental Planting

Berberis julianea

Ceanothus thyrsifiorus 'Repens’
Choisya ternata 'Sundance’

Cornus statonifera Flaviramea’
Eleagnus x ebbingei 'Limelight’
Escallonia ‘Donard Star'

Euonymus fortunei ‘Emerald Gaiety'

Euonymous fortunei 'Emerald 'n* Gold’

Lavandula angustifolia 'Hidcote'
Lonicera nitida 'Baggesens Gold'
Lonicera nitida 'Maigreen’
Mahonia aquifolium 'Appolio’
Photinia x fraseri 'Little Red Robin'
Photinia x fraseri ‘Red Robin'
Prunus laurocerasus 'Otto Luyken’
Viburnum x davidii

Name

Trees

Betula pendula

Betula utilis jacquemontii
Carpinus betulus 'Fastigiata'
Prunus avium 'Plena’

Pyrus calleryana '‘Chanticleer
Sorbus aucuparia

Tilia cordata 'Greenspire'

Name
Specimen Shrubs
Amelanchier lamarckii

Abb

Bi
CiR
CiS
CsF
Eel
EDS

EfEGa
EfG
LaR
LnBG
LnM
MaA
P{LRR
PfRR
RIOL
vd

Abb.

Bp

Buj
CoF
PaP
PcC
Sa
TeG

Abb.

Al

Height

30-40
30-40D
30-40
60-80
40-60
40-60
20-30D
20-30D
20-30
3040
30-40D
30-40
30-40
3040
30-40
4060

Form

Standard extra heavy
Standard extra heavy
Standard extra heavy
Standard extra heavy
Standard extra heavy
Standard extra heavy
Standard extra heavy

Height

175-200

Root

OCO0O000000000000

Age

3x
3x
3x
3x
3x
3x
3x

Root

B

Container

3L
3L
3L
3L
L
3L
3L
3L
3L
3L
3L
3L
3L
3L
3L
3L

Girth

16-18
18-20
16-18
18-20
18-20
14-16
18-20

Container

Habit

Bushy
Bushy
Bushy
Branched
Branched
Bushy
Bushy
Bushy
Bushy
Bushy
Bushy
Branched
Branched
Branched
Bushy
Branched

Height {cm)

min 450
min 450
min 450
min 450
min 450
425-600
min 450

Habit

Feather

* Any plants found not o be in accordance with the specification above after post completion site inspection will be replaceable at

contractors expense in accordance with substitutions paragraph of specification on drawing.

Breaks

W OHWO WO N~ AW e AW

Clear stem

min 200
min 200
min 200
min 200
min 200
175-200
min 200

Breaks

Density

4/m?
5/m?
5/m#
Im?
3/m?
4/m?
S/m?
5im?
5/m?
4/m?
5/m*
4/m?
4/m?
3/m?
4/m?
5/m?

Root

RB
RB
RB
RB
RB
RB
RB

Density

Item

Breaks

< ]

Density

ltem
ltem
ltem
ltem
ltem
Item
ltem



LANDSCAPE SPECIFICATION

NOTE: All soft landscape works to be carried cut in accordance with BS4428:1989,

SUBSOIL

Subsoil should be broken up to relieve compaction and aid drainage prior to topsciling to the following depths:
- For light and non cohesive subsaoils: 300mm

- For stiff clay and cohesive subsoils: 450mm

Immediately before spreading topsoil, remove stones larger than 50mm.

TOPSOIL

To be supplied and spread by the main coniractor to the approval of the Landscape contfractor, in accordance with BS 3882 :2007. To be
a natural sandy loam, of medium texture, with a pH between 5.5 and 7.8, not more than slightly stony and free of pernicious weeds. Subsoil
to be well broken up prior to top-soiling to relieve compaction. Topsoil depths should be:

Areas for Ornamental Shrub Planting: minimum 450mm

CULTIVATION

Weeds to be prevented from seeding or becoming established by applying ¢ suitable herbicide and allowing the correct time to elapse,
as directed by the manufacturer. Compacted soil fo be broken up to a depth of 100mm, with any stones, grass tufts or rubbish larger than
50mm in any direction to be removed, leaving a regular and even surface. Suitable slow release fertiliser to be supplied and spread @
50g/m?2 to all planted areas.

CLIMATIC CCNDITIONS

Topsoiling should be carried out in the driest conditions possible — cultivation to be carried out when the soll is moist, friable and not
waterlogged or frozen. Topsoil should not be handled during or after heavy rainfail or when it is wetter than the plastic limit as defined by
BS 3882. Planting should not take place in waterlogged conditions or when the ground is frozen,

SOIL AMELIORANT
Peat free compost to be spread over ornamental shrub beds @ minimum 50mm depth prior to cultivation.



TREES

All trees within shrub beds to be planted in separate pits in aoccordance with free planting details.

Tree pit to be 1000mm depth including minimum 150mm thick drainage layer of well washed gravel with a geotextile layer separating
growing medium from drainage layer. Pit bottom to be broken up 1o minimum depth of 250mm and sides o be scarified.

Trees to be backfilled with topsoil : free planting compost 1:6 by velume. All plant material to comply with 8BS 3936 Part 1 :1992, be obtained
from a nursery certified by the HTA and transported to site in accordance with the HTA Plant Handling Guide: 1994. All frees to be planted
to the original root collar and the following methods should be implemented to secure them: Trees in soft - double staked using 75mm dia.
pressure freafed fimber stakes and cross bar, secured with free iie and spacer at a height net exceeding 1/3 of the tree height, Trees in
hard - Platypus underground guying system or equal approved.

SHRUB PLANTING
All shrubs to be positioned as shown on the drawing and to the density and specification listed in the plant schedule, Planting holes to be
150mm wider than the root spread, have the base ground thoroughly broken up before planting and backfilled with compost.

MIXES: To be arranged in groups of 3,5&7 with no two groups of the same species touching.

WILDFLOWER PLANTING

Wildflower mix to be planted direcfly into cultivated subsoil in accordance with manufacturers recommendations at rate of 5g/m?2 (see
key for species mixture).

Preparation: Cultivate subsoil, apply a suitable herbicide and allow the correct fime 1o elapse, as directed by the manufacturer, and seed
the bed. No fertiliser, compost or mulch are to be applied to the wildflower bed.

Cutting first season: Time of first cut - if sown in Autumn cut in March/April, if sown in Spring cut in August - October after flowering. Height of
first cut - 70mm. If sown in Autumn it should also be cut in September/October after flowering.

Cuftting second season: March/April - cut 1o 40-70mm then September/October - cut to 40mm after flowering.

To be cut twice a year from then on as per above.

*NOTE - At time of each cut all arisings to be removed from the bed to maintain reduced soil productivity.

SUBSTITUTIONS

Upon submission of evidence that certain materials, including plant materials, are not available at the time of the landscape confract, the
Landscape Confractor may be permitted to substitute other materials and plants in exceptional circumstances during the contract with
an agreed adjustment of prices.

All substitutions shall be of nearest equivalent species and variety to the original specified but shall be subject to approval by the
Landscape Architect before any change is made.



MULCH
75mm depth of 8-35mm ornamental bark mulch to be supplied and spread to all planting areas. Finished mulch level to be installed and
maintained at 25mm below any adjacent kerbs or paving surfaces.

MAINTENANCE

All planting areas to be mainiained to a high standard for 12 months after practical completion, to ensure the landscape scheme is
successful, and discourage decline of the area. The site is to be visited at minimum once per month. Any defects or plant losses occuring in
the first 12 months 1o be replaced at the contraciors expense. All planting beds fo be re-firmed and kept weed free through hand
weeding and application of approved herbicide where appropriate. The specified thickness of mulch is to be maintained. The condition
of alt frees is to be regularly checked, with ties and stakes adjusted or replaced as necessary. Shrubs to be pruned at appropriate times of
year to promote healthy growth and desirable ornamental features. All arisings to be removed. Watering should fake place as necessary
to ensure establishment and continued success of all planting.



LANDSCAPE PLAN

Proposed
ALDI Foodstore

P

PR

Landiaoe by

) W in 10m anmcope
Tt 15 10t o e 3 KOO

o coimmir lreet I 4ol I e
i ) ermciom 1of spmcm Grel i a8on

] hopased ypecimen shruin.
® ‘H-hwlmhwﬂuﬂn—.ﬁ.nﬂm
|

Puprased anamant st planbng
et 10 S0 ST peckn and oo

1w e
;ﬁ Helont |00 e moiachan
7| by Grnorteo! or semior spprevad
Fusied| @ wih manuuoheen peclicaton.



8.8 Site Security and Crime Prevention

Our proposal has been designed with safety and crime prevention in mind. We will adopt principles of secure design wherever possible to
provide a secure building and site, designing out wherever possible any problems created by the existing building layout.

The following principles have been considered when designing the building:

External Layout

The general layout of the development is relatively simple and easy for cusfomers to understand, and it is clear where they should
and shouldn't be. Management of the site is also made easier. There are relatively few areas where criminal activity could occur
unobserved,

Car parking area is well overlooked from the frontage of the building and is readily visible from the surrounding streets, allowing o
gocd level of natural surveillance.

Glazed areaqs to the front of the building are protected with ram raid bollards.

The site has several pedestrian routes to cross the car park safely.

Cycle storage for staff will be within the warehouse. Cycle parking for customers will be at the front of the store visible from within
the store.

The proposal will infroduce new lighfing columns across the site which will have flood lights fitted to give a uniform level to the car
park and service areaq. Lights will be operated by a time clock and photocell override. Lights will be protected with covers against
vandatism.

Bin stores will be fully enclosed.

Shopping trolleys are controlied on a coin cperated system and will be secured at night to prevent theft/mis-use.

The site boundaries will be secure to prevent access into neighlbouring properties.

Planting and vegetation in vulnerable areas will be kept to a maximum height of 1m.

Building design

Windows will be installed to BS79250 and perimeter doors to LPS 1175 grade 3. The windows will be fixed glazing. Windows will have
laminated double glazed units,

Doors and windows are manufaciured from steel with no visible external ironmongery.

An intruder alarm will ke installed to the building {Monitored).

The entrances to the stores for customers are in an obvious position at the front facing the car park adjacent o both access Roads.
Extensive glazing to the entrance ofters an active frontage with vision to the car park.

There are no recesses to the ground floor of the building exterior.

There are no areas to the rcof that are accessible.

An anti graffiti coating will be applied to the rendered walls for ease of cleaning and removal of graffiti.



9.0 Environmental & sustainability statement

Aldi are commitied to achieving sustainable development as part of its operations. As a group, Aldi operates an Environmental
Management Policy, which has been endorsed by senior management. The objectives for achieving sustainable development as part of
their operations ranges both between the day-to-day running of their retail stores, to designing sustainability initiatives within their new
buildings. This statement addresses Aldi's sustainability proposals that will be built into their new developments.

Accordingly they believe that we have a responsibility to work with our design and development team in minimising the environmental
effect of our work wherever and whenever the case may arise.

2.1  Sustainability themes

. Minimise Energy Use: the objective is to minimise energy needs in development by following a hierarchical approach to
minimising energy use.

. Sustainable Building Materials: this theme covers a range of sustainabiiity impacts including, minimising the energy required
for producing and transporting building mafterials, using recycled material from local sources as far as possible and by
choosing materials with o low embodied energy.

. Sustainakle Construction: This theme covers the methods used during the construction phase to reduce disturbance and the
impacts on the surrounding environment.

. Sustainable Transport and Accessibility: the objective is to minimise car usage and to encourage walking, cycling and the use
of public transport.

. Waste Management: the amount of waste generated in the construction process is to be minimised following the national
waste strategy: reduce, reuse, and recycle.

. Site Management: the objective is to ensure that the site is managed effectively to ensure that sustainability measures are
implemented effectively.



The sustainability measures thai are proposed as part of Aldi's development proposals have peen developed in accordance with  these
themes. A list of the items covered is further cutlined in item 8.7

Therefore the project will;-

9.2

2.3

WM~

MWEN A~

Comply with all Statutory Environmental Regulations

Ensure that all environmental matters are taken account of in any business decision

Ensure that any disturbance to the environment is kept fo a minimum and that the quality of life of any local
inhabitants is also respected

Endeavour to attain a reputation for effective environmental management

Attempt to maintain resources which are scarce or non-renewable

Attempt to stop the release of emissions or pollutants that may cause damage to the environment

Ensure that only suppliers and sub-contractors who have a high environmental regard are used

Ensure that due regard is taken so that the Health and Safety risks to both employees and communities are minimised
Undertake an ongoing procedure review of ifs operations in order to minimise the environmental effect of its
operations

We are ever mindful of our responsibility o the environment

Recycling and Waste Reduction

Aldi Stores Ltd is wholeheartedly committed fo minimising all waste and if it should occur every effort will be made to recycle  such
materials.

Operational Waste

Aldi Stores Ltd reduces the amount of waste created by careful and efficient management and, also, provides the recycling  of
such waste where practicable.

Waste reduction is maximised wherever appropriate and the use of environmentally friendly cleaning agents which do not
contain phosphates of CFC's.

Electrical energy and heating energy is conserved by the widespread use of time switches.



9.4 Site Waste

Strict site procedures help to keep site waste to an absolute minimum which not only helps environmentally, but also reduces  costs
applicable to our own operatives. )

As with operational waste, every effort is made to recycle the waste. The use of nickel cadmium rechargeable batteries for  fools is also
encouraged. Where recycling is not possible, materials will be disposed of safely and efficiently.

All waste materials are stored in a safe and secure manner and kept in appropriate containers.

Aldi Stores Ltd ufilise registered waste carriers and where substances, which we are not registered to be disposed of are involved, we
ensure that only companies with the relevant waste disposal management licence are contracted.

When waste changes hands we ensure that transfer notes are completed and signed by both parties and a written  description of the
waste handed over.

9.5 Sustainability Issues

Where we can influence the design for the project, we will base decisions on a sustainable basis where the health and safety  of the
occupdnts can be combined with the conserving of rescurces for future generations. It will be about using resources  efficiently with the
minimum of energy consumption, to deliver a project that is {lexible, durable, has longevity and, where practical, fixtures and fittings that
can be re-used.

Products will be specified from suppliers/manufacturers who uphold the corect environmental codes and who source their  materials
from sustainable sources or approved producers.

Where possible and praciical, water based paints will be used and, where not, low toxic paint will be used.
Light fittings will be of low energy type and switched on by presence detectors.

All timber, including that for formwork and studwork ete will be FSC certified and obtained from renewable sources backed by
certification to current government standards.

Where possible materials and labour will be sourced locally to create energy savings.



Materials will either be of long life usage or, where there is potential for frequent changes and the item cannot be re-used, the material will
be of recyclable type.

The aim is to make the building work as non-toxic as possible to the environment,



9.6 Conclusion

The environmental issues facing us all are exiremely important and it is evident by the aims set out in our policy document that Aldi Stores
UK is fully committed fo these issues.



9.7 Summary of Measures for sustainability

“Mdin themes .

“Sub Theme.

.| ,Proposed Measures to be Incorpordted’intothe development

Fae -

Minimise Energy Use

Improving Butlding
Envelope

- Improve building fabnc performance by using materials with low U values.
- Reduce Air Permeability for the development.

Reducing Energy
Demand

- Use high frequency ballasts on all Hucorescent and Compact Fuorescent Lamps
{CFL’s).
- Detailed Specification of energy saving fitting for refrigeration system

Allocation of
Renewable Energy

- Re-use of waste heat from refrigeration system to heat the retail area

Further Measures




Main themes

. |-Sub Theme

| Proposed Measurés:to.berincorporated info the development -+ -~

&
C
W 3

Sustainable Building
Materials

Material Specificution

- Use of recycled and secondary aggregates where possible.

- Use of timber from sustainable sources, including the reuse of timber where
possible, whilst procuring new fimber from sustainable sources such as FSC and PEFC
SQUICEsS,

- Use of materials that where possible have a low embeadied energy, including
making firm commitments to procure materials from local sources where possible.

- Procuring materials will be done with consideration to manufacturers and suppliers
with accredited EMS and SO Standards.

Sustainabie Construction

- The confractors will be signed up 1o the relevant CCS come and comply with best
practices in construction and site management,

- Working hours would be restricted to ensure disturbance is minimised outside of
these times.

Sustainable Transport and
Accessibility

- Cycle parking for the site would be specified at apprepriate frequencies if
required

Water Conservation and
Management

Water Use within the
Retail

- A pulsed water meter would be proposed for the development to monitor water
use.
- 2/4 litres wc's in retail store.




-Main themes

-Sub Theme

Proposed Measures to be incorporated into the.development |

~ [ . . .
oAt L P

Minimising Flood Risk

-Proposals would be buT forwdfd that would not add to the flood riskrin the area. A
detailed FRA would be provided for the site and proposal.

Waste Management

Construction Waste

- Recycling would occur during the construction phase where waste weould be
segregated and split inio recyclable components.

- General waste would be disposed of responsible and sent 1o licensed waste
handling facilities.

Reduction of detrimental
Environmental Effects

- Hydrocarbon fraps will be placed around the perimeter of the car park area
where necessary.

- The development does not include materials that are toxic to humans.

- All insulation materials and refrigerants have an ODP value of 0 and a GWP of 5 or
less.

- Where necessary, land contamination would be remediated.

- External lighting will be compliant te best practice guidelines from the institute of
Lighting Engineers (ILE) Guidance note: GNO1,

Site Management

Commissioning and
Handover

- A building user guide and building education would be provided as part of the
development's handover.




9.8 Renewable Energy and Carbon Reduction Measures.

Below is the data from a Building Regulaiion output document for iSBEM showing for an Aldi store at design stage the data is based on @
standard Aldi design and layout (290 store to latest building regulations, latest Aldi lighting scheme, tatest heating scheme - air source
heat-pumps)

The comparison is based on the curent employed method of heating at newly constructed Aldi stores which comprises air source heat-
pumps and a BASE model utilising standard high efficiency gas fired heating plant {no renewables).

The BRUKL output documents showing the calculated values are enclosed.

The calculations provide the following data:;

Energy Usage

BASE model Aldi "Standard"
Building {No {With renewables)
renewables) kWh/mz.annum
kWh/mz.annum

85.3392 64.7011

The low/zero carbon technologies incorporated in the Aldi “Standard” yields a reductionin
energy usage of 24.2%

Carbon Dioxide Ermissions

BASE model Aldi "Standard"
Building BER

BER [No (With renewables)
renewables) Kg COz/mZ.annum
Kg

CO2/m2.annum

31.9 27.8

The low/zere carbon technologies incorporated in the Aldi "Standard” yields a reduction in
Carbon Dioxide emissions of 12.9%



BRUKL Output Document

Compliance with England and Wal

Project name

Aldi General BASE ; As designed

Date: Mon Nov 26 10:51:34 2012

Administrative information

Building Details Owner Details

Address: . Mame: Information not provided by the user

Teleph b I not provided by the user
Certification tool Address: Information not provided by the user. Information
i not provided by the ucer, Information not provided

Calculation engine: SBEM by the user

Caleulation engine version: v4.1.4.0 Certifier details

Interface 1o caiculation engine: Design Database Name: Information not provided by the user

" i 3 Telephone number: 016842 608421
= % BN Address: Unit 15. Halegrove Court. Cygnet Drive,
BRUKL compliance check version: v4.1.40 Bowesfield. Siockion-on-Tees, T518 308

Criterion 1: The calculated CO, emission rate for the building should not exceed the target
The building does not comply with England and Wales Building Regulationa Part L 2010

1.1 | CO, emission rate from the notional building, kgCO./m*.annum 29

1.2 | Target CO, emission rate (TER), kgCOJ/m’.annum 29

1.3 | Building CO. emission rate (BER), kgCO,/m'.annum ik

1.4 | Are emissions from the building less than or equal to the target? BER » TER

1.5 | Are as built details the same as used in the BER calculations? Separate submission

Criterion 2: The performance of the building fabric and the building services should
achieve reasonable overall standards of energy efficiency

2a Building fabric

Element Us-tims | Uscaic | Uscaie | Surface where the maxi value occurs”®|
Wall** 035 |035 | 035 |001Wall1

Floor 025 |025 | 025 | D01 Exposed Floor 1

Root 025 |025 | 025 | 001 Exposed Roof 1

Windows***, roof windows, and rooflights | 2.2 22 22 D01 Window 1

Personnel doors 22 21 21 003 Door 1 {Personnel Door)

Vehicle access & similar large doors 1.5 - ~ *No heat loss vehicle access doors®

High usage entrance doors 35 273 | 273 | 001 Door 1 (High Usage Entrance Door)

Usime = LIMitNG ared-wesgiied average U-vaiues [WimK)]

Uscan = CACUDDD ared-wnghied average U-values [WimK)] Uizyr = CRICURIES MAZIMUM INGYOWDI ement U-aiues Wi K]

* Tnere mignt De MOre than onNe Surace WS Me MANMUM U-vailue 0oours.
** Automatie U-value check by the Dol doeSs NOt 3Py 10 CUNEN wailis whose imiting SIancard @ saniar 10 that for windows:
N.B. Neither roof ventiators (ine. smoke vents) nor swimming pool basng are modelied or checked 3gainst The IMiting Gandands by the ool

Air Permeability Worst acceptable standard | This building
m¥(h.n¥) at 50 Pa 10 10




b Building services Zone. Salar galn linsht exceeded? (%) | internal bilnds used?. )

The building services paranselers [isted below are expécted o be chétked by the BCO sgainst juidancs. N YES (:21.7% - NO -

'Ho’nutq'nut?c checking is performed by the'tood, ™ - 77 I o o T g NO(‘(BAB‘:‘)',- N0 v
- - —- - TP — - ClE a0 e - ) " i _ 3

holé bullding liphting aulomatic monitofing'§ tarpeting with dafms for aut-ol-range vilues | NO 008 A A :

Vihole building electric power fatlor achieved by power factor. corréction 0.8 . = :

“THVYAC _ i . Criterion 4: The performance of the building, as built, should be cansistent with the BER

Heating seasonal éfficiency” |'Cooling nominal efficiency | SFP [WIlis) :HR seasonal efficiency ’ T —

‘892 - : - . |- Separate submissian

Altoraatic monitoring & targeting with nlarme s for out-ol-renge valves for this HYAC system | NO :

9 HYAC 2 Criterion 5: The necessary provisions for enabling energy-eificient operation of the
- HVAC2 - R S building should be in place

Heating seasconal efficiency | Cooling nominal efficiency | SFP [WI{lis)] 1HR $easonal efficiency

1 - . e

Autornatic monitoring & targeting with adarms {61 oul-0frange values for this HYAC Systen | NO -

GEparate sipmission

“1- Defautt DAW
Heating seasonal étficiency ‘Hol water.storage loss factor [k\Whiitre per dayj
N 02157

Lotal mechanical ventilation and exhaust:

Zone Supplyféxtract SFP [WHES) | HR seatonal éfficieticy] Exhaust SFP PWIIYS)]
0ot 187 ~ B

oo 187 |- -

033 187 - & .
006 |- J- 1.85 N
0g7 - |- 1.35 .
“Genefal lighting and display lighting

‘Zone- | General lighting TW) Display lamps etficacy {Iraf\Wv]

oo E 617 il

‘002 240 61-

‘0a: 14480 17

a0a 280 -

005 60 -

005- 60 -

D07 270 - X
s 360" : ’
009 1 .

010 60, -

o1 1470 -

mz, )

03 60 3 i

Criterion 3: The spaces in the building should have propriate passive control measures
to limit solar gains

[Zone Salar gain limit exceeded? (323, | Internat blinds used?.
1)} YES {+182.6%) NOC
ooz: YES {+136.7%) . "NO ’




Technical Data Sheet {Actual vs. Notional Building) HVAG Systems Performance
Building Gicbal Parameters Building Use SEFF b
Actual iona en’ Bujlding Actunt 13787 [ J¥5e .o 88° |1e o . 7o 0.
Area [, 1383.6 1383.6 Motional {34.2 1853 |75 . o 4. 076/00He - o L
Externat area (mf] s 3766,7 3766.7: .[ST] Other loeal (bom hiater < fafihdd, [HS) Ditéor or ktorage eléttic heater, [HFT] Eledtrlelry, [GFT] Eleérisity’
Weather NEW NEW- 2 in 57 Cienernl Incstia anc Specis Incuctiad Group” Actwal 3436, )823 346 o A4 0.8 a. i ]
it s e 50Pa] A B Sovage o Desiriaon Hotional {190 . | 1473 5 62 .0 Jovrea|e - wl—- |-
Averge condussance (WiK] [ 1408.637 +*1.1022.31 G oes | - ‘{ST] No Heating of Cooling
Average U-value Wim™- |0.37 0.27 G2 Resinential Kt 7 Hoogt Gave Harnes PR = P = T . =
: " A . C2 Resioercat nst? Residential sohaots Acwat  [Q. 9.8 »10: o a - LU g . : 0. .
Alpha value® [%4] 11.25 10.94 Ev il oyt ; 1 > : 2 e
Motional |0+ . |73 0d Q 1] 9 1] — e

S Pamisangs 1 ma Bpeg § 4 PLS TR Te s Eanheiat AR Hm 1 horial & g

;mmmwmmmm
mmmmmmm
‘mmwmmmmmm

~Godl ¢ u:n[kv.!mﬂ]:—cmwgef\ergymmﬂmm

‘Auxoon[wvr\m]- nAuAlharymwu:mpm
Hext CEEFF -Heanng mm.emmldrcm(‘ummung ke mpena.’. mm‘y giazmg mp
| Otres” G e ity bk ol 2
Cod gen SSEER
. o7
Energy Consumption by End Use [kWh/m?] e
Actaal “}:vistiona) T
Heating 2043 T b
Coaling o 0
Atiniliary 896 “ 1324

Lighiing, 35.79 47.09
Hot waser 152+ 161 Key Features

Equipment: 18.44 ‘1885 Thé BCO Gan give parliculor altention o lefes with specifications thel nre tetter than typically expected.
TOTAL 64.7 60.54 e R ' PR
: - . Building fakric
Frani vt 30 Ak B es] St | b4 el W40 6 O - CAR T P b L .
Element « Uity | Uiin ! Suriace where the fuininiun vilue occurs®, ,
‘Wall: 023" | 0.85,7,001 wall -1
" 2 ! .
) Energy Production by Techrology [kWh/m®) Fioor: 02 | D25, .00) Exvoced Floor 1 :
Actual  Notional “Roct 0.15_| 026+ |: 001 Expoced Root.1 i
Photovoliaic systems” i) 0. Windows ot windows, and mnflluhw 15 |22, | D01 wWindow.) N
Wind wibines 0 .4 Personnet doors . 1.5 |21 1003 Doort [Personre? Door) ’
CHP generators o 0 Vehicle access & similar. large o 1.5 |- *No heat foss vehicle accens doors” R
Solar thermal syswers [ i . Hign usage entrance doors’ _ ..1:5  '2:73.71'001'Boor. (High Usage Entrance Doar) X
U-rn = T)'pm mmm e LR Les [W.'WK) ., A le" = M.nm.lm indnchudl edement L-vakes frmikg) -
- Wmmmlwmmmsﬂm@mmmnmmmm N
| Energy & CO, Emissions Summary .
' - ) Ait Permieabitity “Typical value This buitdings. .
Actual 4 » { tndicalive Target- ‘mi-'(hfnif)'cit 50 Pa 5 10
Heatiog + conling demand (Mum’] | 248.08- - 174.77 o k -=
Total consumpzon [kiWnim'] 64,7 50.54 Therrla.l bridges
Total emizsions fkgim') 27.8. 28.4"

There is at least one ;unchun inthe prqect whase hr-ear themmal transmittance ha., been rhfmed as having been,
caleuiated foflowing a quality“atsued: aocrcﬁlted mn::‘tru ion ua‘laﬂs appmam ln amun:lance witha :wneme
approved by the Secretary of State. <



9.9 Aldi Corporate Responsibility

Our Message

You'll already know there's an Aldi way of doing things. Every decision we make is designed to keep things simple and efficient. It's why
we have our unigue till system and only offer the best products at the best price. This approach not only saves us money, but also saves our
customers money. It could even help our planet's resources.

That's why the Aldi way is important — and why we would like you to share with customers the five areas it covers. They're called our
Corporate Responsibilities (CR for short). Now, that may sound a bit official, but together they show us how we can do the right thing and
take responsibility for the impact we have on people and the planet.

And when you know that you can actually make a difference - to those we deal with, and to the environment we live in — then we think
you'll realise just how important these messages are. In fact, we think they're so important we now have a dedicated CR department to
promote our five CR areas; ., *Suppliers, *Products, «Operations, *Qur People

QOur Customers

Naturally, we are all committed to making sure everything our customers buy meets the highest standards and quality. But we also live to
give our customers the information they need to make healthy choices.

Healthy Guides
To help our customers eat healthily, our packaging carries Guideline Daily Amount (GDA) labels. These simple to understand guides show

how many calories and how much sugar, fat, safurated fat and salt each product contains to help maintain a healthy, balanced diet.

Healthy Products
We promote fresh fruit and vegetables through our Super 6 selection. We also devised some great family recipes following our link up with
the Change 4 Life.

Alcohol Information

We like to promote responsible drinking by ensuring our customers have the facts about the alcohol they consume. That's why all our
alcohol product labels show the units each drink contains, and carry NHS guidelines and a warning about drinking when pregnant. It's also
why we ask you fo use the challenge 25 policy in store.



Our Suppliers

We rely on our suppliers for great products. They rely on us for their livelihood. That's why it's so important to build long-term, honest and
open relationships, and ensure everyone is treated fairly and ethically.

We're Backing Britain
We always aim to support local businesses. Our core range of fresh beef, chicken and pork is all 100% British and meets strict Red
Tractor standards for quality. That's why you'll see this logo on many of our food products.

We're Ethical
. We want to be certain fo everyone in our supply chain is treated fairly. By stocking Fairfrade products we help producers in
developing countries receive a larger share of what we pay for their produce.

Our Products
By ensuring our products are made with respect for animals and the natural environment, we are making a positive difference. We are

determined that what we sell is raised, grown, caught or made in the most responsible way. Here are just a few ways in which we source
responsibly.

j Animal Welfare
8 We've introduced free range eggs that carmy the Freedom Food logo, to ensure that the hens live in conditions that meet RSCPA
welfare standards.

M;/;, Sustainable Fishing
*"  Wherever we can, we aim fo source from sustainable fisheries. We offer a number of products that meet the Marine Stewardship
Council Standards. You'll see the MSC logo on products that help protect fish stocks for the future.

\Q Sustainable Paper Products
FSC  All of our own label tissues, toilet paper and kitchen towels are made from recycled material or fibres from well managed forests
cerfified by the Forestry Stewardship Council.

So if our customers ask what any of these logos mean, you can now explain how Aldi insists on sourcing responsibly



Our Operations

With over 450 stores, we can have a huge impact on the environment, so it's up to us tc make that impact as small as possible. We can all
pilay our part - turning off lights, reducing waste, recycling — but there are bigger things we're doing behind the scenes.

On The Road
We're driving down our carbon footprint by infroducing a new system to our fruck fleet that monitors fuel-efficient driving, and testing
various aerodynamic aids o our fraiters.

In Our Buildings

Because our stores are our biggest energy users, they are a key focus of our energy efficiency efforts. Working with our architects, planners
and developers, we're making sure our properties meet global green building standards. In fact, all our new stores in 2011 earned A or B
rated Energy Performance Cerfificates. We've also infroduced energy efficient lighting systems in our UX distribution centres, and will soon
be seeing if solor panels can be used fo cut electricity consumption.

Utilising Qur Waste

73% of our general waste is diverted from landfill. Our goal is to send zero waste 1o landfill by 2015. The Atherstone region is fricling an
‘energy from waste' solution. Food waste from stores is taken away and converted into energy through a process of anaerobic digestion.
Turning rubbish into energy? Now that simply makes sense!

Qur People

We employ over 7,000 people in the UK — and everyone plays an important part in our company. We think it's important that our
relationship is built on honesty, frust and respect, giving you responsibility as well as mutual support and development.

lllﬁ“ﬂﬁ* We're Proud Of Qur Awards
mrd n the Times Top 100 Graduate Employers 2011, we ranked 4'h overall, ahead of every other retailer, and won the Emplover of

Choice for General Management Award.

We Like Satisfied Employees
We're committed 1o making sure your job is secure, and you feel good about working for us. That's why we reward performance with
higher than average salaries for the indusiry.

We Like Opening Doors
in terms of equal opportunities, 48% of our employees in the UK are women, as are 28% of our UK directors — well above the industry
average. And our Apprenticeship scheme infroduced last year has been extended into 2012,




Protecting the Rainforests

From margarines and cakes to cosmetics and candles, palm oil is one of the most widely used vegetable oils in the world. Unfortunately,
rainforests are often cleared to make way for palm oil plantations. This not only causes irreversible damage to the natural environment, but
also places indigenous people or endangered species, such as orang-utans, at risk.

RSPO ROUNDTABLE ON

Roundtable on Sustainable Paim O SUSTAINABLE PALM OIL
(RSPO)

That's why, in 2011, Aldi became a member of the Roundtable on Sustainable Palm Qil (RSPO) - a not-for-profit organisation that aims to
develop and implement global standards for sustainable palm ail.

Our aim is to have certified, sustainable palm oil from well managed forests in all our food products by 2015, and non-food products by
2018.



10.0 Conclusion

This design statement is submitted in support of a proposal for the comprehensive and coherent development of a key site along Barnsley
Road, in Highgate, Goldthorpe. Careful consideration along with extensive dialogue with the Local Planning Authority and has been
developed to determine appropriate locations for building layout, massing and pedestrian routes, whilst also focusing on the existing
fopography, landscaping and neighbouring properties that are in close proximity to the site. The overall design proposal has also been
influenced by the direct dialogue and comments received from the local community and councillors during pre application meetings and
consultation.

The proposal comprises of a 1763sgm (gross external) Aldi foodstore with an adjacent plot to the east utilised for residential. The foodstore
utilises a contemporary design with materials that complement the surrounding area and character of Goldthorpe. The overall massing
design is consistent with many local buildings. A strong built frontage, glazing and detailing have been proposed to ensure a high quality
development that integrates successfully with the existing urban grain.




