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Display of 2 aluminium fascia signs.
Unit 7, Barnsley Trade Park, Wombwell Lane, Stairfoot, Barnsley, S70 3NS.

Site Location and Description
The premises are located to the south of the A633, Wombwell Lane, to the west of the Stairfoot Business Park and to the rear of the Stairfoot Retail Park and comprise of a portal framed trade and warehouse unit, recently approved under planning permission 2015/0885. The retail park buildings house well known businesses such as Jewson and Dunelm.

To the south of the premises is the former Barnsley Canal which is at a higher level.
Proposed Development
The applicant is seeking consent for the installation of 2 non-illuminated, aluminium fascia signs, one on the north east (front) elevation and one on the south east (side) elevation.

The signs would comprise of the name of the occupiers (Howdens Joinery Co.) and their logo, and each would be 1.5m high, 6m wide and 0.03m depth, and the base of each sign would be 5m above ground level. Lettering/symbols would be a maximum height of 80cm and would be black lettering/red logo on a white background.
Policy Context
Unitary Development Plan (UDP) – Other Shopping/Commercial Centre.
Core Strategy (CS) – CSP29 Design – sets out the overarching design principles for the borough to ensure that development is appropriate to its context and states that high quality development will be expected.

UDP – BE6D – consent to display an advertisement will only be granted where the proposal would not be injurious to amenity, by virtue of size, position, location or proliferation and, where appropriate, level of illumination; and where the proposal would not be prejudicial to public safety.
Supplementary Planning Document (SPD) – Advertisements – states that the main issues in determining an application will usually be the impact of the advertisement on the appearance of the site or building upon which it is displayed and upon the visual character of the area, and the impact of the proposal upon the safety of pedestrians and vehicles.
National Policy Planning Framework (NPPF) – core planning principle 4 states that planning should always seek to secure high quality design and a good standard of amenity for all existing and future occupants of land and buildings. The section ‘requiring good design’, advocates that decisions should aim to ensure that developments will function well and add to the overall quality of the area and are visually attractive.
Consultations

BMBC Regulatory Services – No objections.
BMBC Highways – No objection subject to the imposition of a condition.

Representations

The application has been advertised as being of local interest by way of site notice. No representations have been received.
Assessment

Material Considerations 

Principle of development 

Amenity and Public Safety
Highway Safety

Principle of development 

The property is located within an Other Shopping/Commercial Centre where advertisements are acceptable subject to compliance with other policy considerations. 
Amenity and Public Safety
The SPD – Advertisements states that signs on shops, businesses and commercial premises should be limited to that which is necessary to identify the premises. Advertisements should, therefore, have regard for the design, scale and proportions of the building or site on which they are displayed. The over provision or poor design of signs can give rise to a cluttered and aggressively commercial appearance which will usually have a damaging impact upon the visual character of the area. The Council is, therefore, unlikely to grant consent for (amongst other things), signs on shops above fascia level and signs which appear out of scale or character with the building or locality.
The SPD further states that the Council is likely to approve signs which are respectful of the architectural features of the building, including first floor windows and shop front details, fascia box signs which do not protrude more than 100mm and are designed using a style of lettering appropriate to the character of the building. Individual letters restricted to the shop name is considered the best option.

For the safety of pedestrians and vehicles, the bottom of any protruding sign should be at least 2.3m above the pavement and should not overhang the carriageway. Illumination should not be excessive.

It is considered that the proposed signs which simply display the occupier’s name and logo meet the requirements of the SPD in all respects. The signs are proportionate to the building on which they are located and the character of the area and are therefore considered acceptable. The sites would be non-illuminated but in any event, illumination/light pollution is not considered to be a sensitive issue in the context of this shopping/commercial area. The proposal also accords with policies CSP29 and BE6D and the planning policy statements in the NPPF relating to requiring good design.
Highway Safety

As a result of the location of the building to the rear of the retail park, and their non-illumination, the signs are unlikely to cause any distraction to road users over and above existing signage, detrimental to highway safety. A condition requested by the Council’s Highways Section with regard to illumination and highway safety is not considered to be relevant.
Recommendation

Grant subject to conditions:

1. The consent hereby permitted shall only be carried out in accordance with the following documents:
a) Drawing titled ‘Block Plan’, numbered 36700_03 revision A and dated January 2016;
b) Drawing supplied by Blackwell’s, at 1:1250 scale, titled ‘Location Plan’, showing the red line application boundary and location of the proposed signs; and
c) Drawing titled ‘Elevations’, numbered 36700_03 revision A and dated September 2016.
Reason: For the avoidance of doubt and in the interests of the visual amenities of the locality in accordance with CS policy CSP29, UDP policy BE6D, SPD – Advertisements and the relevant planning policy statements in the NPPF relating to requiring good design.
